
S E C T I O N  O N E

YOUR DREAM FUTURE



Figure 1: Ikigai Question to Answers

Figure 2: Audience level Pyramid



Figure 3: Design Thinking



Figure 4: 4P Approach Personal Brand Formula



Figure 5: Brain Regions Function

Figure 6: Habit Influence Emotions



Figure 7: Resilience

Figure 8: Adaptability



Figure 9: Steps to follow your Dream Future



Figure 10: Self-Reflection Questions

Figure 11: Core Value List



Figure 12: Create Smarter Goals

Figure 13: The "10-3-1" Framework



Figure 14: Plan Chart



S E C T I O N  T W O

DO WHAT YOU LOVE OR
LOVE WHAT YOU DO



Figure 15: Building your Personal Brand



Leonardo da Vinci 

Perhaps the quintessential generalist, da Vinci was a painter, sculptor, 
inventor, engineer, mathematician, and more.

Benjamin Franklin 

Franklin was a polymath who excelled in many fields, including science, 
writing, and politics.

Steve Jobs
While Jobs is primarily known for his work in technology and design, he 
was also interested in other fields such as calligraphy and Eastern 
spirituality.

Richard Feynman

Feynman was a physicist, but he also had a passion for music and played 
the bongos.

Elon Musk
Musk is known for his work in technology, but he has also shown interest 
in fields such as space exploration and sustainable energy.

Oprah Winfrey

Winfrey is a media mogul, but she has also dabbled in acting, producing, 
and philanthropy.

Theodore Roosevelt

Roosevelt was a politician, but he was also a naturalist, historian, and 
writer.

Maya Angelou

Angelou was a poet and writer, but she also worked as a singer, dancer, 
and civil rights activist.

Neil deGrasse Tyson

Tyson is a scientist and science communicator, but he also has interests 
in music, sports, and comedy.

Courtney Cox
Courtney is an actress and filmmaker, has her own production company 
and also launched a brand of home cleaning products.

Figure 16: Famous Generalist throughout History



Figure 17: People Success rate Graph

Figure 18: The Eisenhower Matrix
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Quadrant I: Do it first

HIGH-VALUE TASKS THAT ARE TIME 
SENSITIVE & MORE CONSEQUENCES 
IF NOT COMPLETED IN TIME. 

EXAMPLES:
• CRISES & EMERGENCIES 
• PRESSING PROBLEMS
• PROJECTS WITH DEADLINES

Quadrant II: Schedule it

HIGH-VALUE TASKS THAT ARE TIME 
SENSITIVE & MORE CONSEQUENCES 
IF NOT COMPLETED IN TIME. 

EXAMPLES:
• CRISES & EMERGENCIES 
• PRESSING PROBLEMS
• PROJECTS WITH DEADLINES

Quadrant III: Delegate it

HIGH-VALUE TASKS THAT ARE TIME 
SENSITIVE & MORE CONSEQUENCES 
IF NOT COMPLETED IN TIME. 

EXAMPLES:
• CRISES & EMERGENCIES 
• PRESSING PROBLEMS
• PROJECTS WITH DEADLINES

Quadrant IV: Delete it

HIGH-VALUE TASKS THAT ARE TIME 
SENSITIVE & MORE CONSEQUENCES 
IF NOT COMPLETED IN TIME. 

EXAMPLES:
• CRISES & EMERGENCIES 
• PRESSING PROBLEMS
• PROJECTS WITH DEADLINES



Figure 19: Instead of Saying Chart

Change your Thinking, Change your life!

Instead of
Saying...

“This is too hard!” “What am I missing?”

“I’m the best at this.”

“Math isn’t for me.”

“I can’t make this
any better”

“I’m not as good
as they are”

“Plan A didn’t work”

“I already know
everything”

“I give up!”

I can
say...



S E C T I O N  T H R E E

BE YOUR OWN
CHEERLEADER

a



Sleep Nutrition/
exercise

hobbies/
interests

boundaries
daily

routines

mental
health

Self Care Wheel

Figure 20: Self-care Wheel



S E C T I O N  F O U R

BUILD YOUR
SOCIAL MEDIA PRESENCE



Facebook

GLOBAL SOCIAL 
NETWORK

1.
Instagram

VISUAL 
STORYTELLING HUB

2.
Twitter

REAL-TIME 
MICROBLOGGING

3.
LinkedIn

PROFESSIONAL NETWORKING 
POWERHOUSE

4.

YouTube

VIDEO CONTENT HUB

5.
Snapchat

EPHEMERAL MEDIA 
SHARING

6.
Pinterest

VISUAL BOOKMARKING 
TREASURE

7.
TikTok

SHORT-FORM VIDEO CRAZE

8.

Reddit

DIVERSE ONLINE 
COMMUNITIES

9.
WhatsApp

INSTANT MESSAGING 
GIANT

11.
Tumblr

CREATIVE MICROBLOGGING 
PLATFORM

10.
WeChat

ALL-IN-ONE MESSENGER

12.

XING

PROFESSIONAL 
NETWORKING SITE

21.
Meetup

EVENT ORGANIZATION 
NETWORK

22.
Flickr

PHOTOGRAPHY SHARING 
COMMUNITY

23.
Twitch

LIVE GAMING BROADCASTS

24.

Periscope

LIVE STREAMING 
EXPERIENCES

25.
SoundCloud

AUDIO SHARING HUB

27.
Vimeo

ARTISTIC VIDEO HOSTING

26.
Mixcloud

UNIQUE MUSIC MIXES

28.

Quora

QUESTIONS ANSWERED HERE

29.
Medium

THOUGHTFUL CONTENT 
PLATFORM

30.
SlideShare

PROFESSIONAL 
PRESENTATIONS SHARED

31.
Behance

CREATIVE PORTFOLIO 
SHOWCASE

32.

Line

MESSAGING AND MORE

13.
Viber

CHAT AND CALLS

14.
Telegram

SECURE MESSAGING 
ALTERNATIVE

15.
Sina Weibo

CHINESE MICROBLOGGING 
SENSATION

16.

VKontakte

RUSSIAN SOCIAL 
NETWORK

17.
Qzone

CHINESE SOCIAL SPACE

19.
Weibo

CHINA'S MICROBLOG LEADER

18.
Renren

CHINESE SOCIAL NETWORK

20.



Figure 21: Identifying your social media Platforms.

Dribbble

DESIGNERS' SHOWCASE

33.
DeviantArt

ARTISTIC CREATIONS 
SHARED

34.
Houzz

HOME DESIGN 
INSPIRATION

35.
Goodreads

BOOK LOVERS' PARADISE

36.

Yelp

BUSINESS REVIEWS 
RESOURCE

37.
TripAdvisor

TRAVEL TIPS GALORE

38.
Zomato

FOODIE'S GUIDEBOOK

39.
Swarm

LOCATION CHECK-INS MADE

40.

Nextdoor

NEIGHBORHOOD 
CONNECTIONS MADE

41.
Parler

FREE SPEECH NETWORK

43.
Gab

FREE SPEECH ADVOCATE

42.
Minds

PRIVACY-FOCUSED 
COMMUNITY

44.

Mastodon

OPEN-SOURCE 
MICROBLOGGING FREEDOM

45.
Ello

AD-FREE CREATIVE SPACE

46.
Steemit

BLOCKCHAIN-BASED 
CONTENT

47.
BitChute

ALTERNATIVE VIDEO SHARING

48.

Rumble

INDEPENDENT 
VIDEO SHARING

49.
Caffeine

LIVE STREAMING COMMUNITY

50.
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Personal Brand Growth Tracker
WEEK: JAN 4TH-JAN 11TH

KEY PERFORMANCE INDICATORS (KPIS) <YOU CAN CHANGE THIS BASED ON PREVIOUS WEEK’S GOALS>

Social Media
Platforms >> INSTAGRAM LINKEDIN MEDIUM

Followers/ 
Subscribers

Engagement 
Metrics

Content 
Performance

Engagement 
Rate

Audience 
Demographics

1.

2.

3.

4.

5.

STARTING/ ENDING
 <INSERT NUMBERS>

STARTING/ ENDING
 <INSERT NUMBERS>

STARTING/ ENDING
 <INSERT NUMBERS>

TOTAL POSTS, TOTAL LIKES, 
TOTAL COMMENTS  TOTAL 

RESHARES

TOTAL POSTS, TOTAL LIKES, 
TOTAL COMMENTS  TOTAL 

RESHARES

TOTAL POSTS, TOTAL LIKES, 
TOTAL COMMENTS  TOTAL 

RESHARES

[LIST YOUR 
TOP-PERFORMING POST(S)]

[LIST YOUR 
TOP-PERFORMING POST(S)]

[LIST YOUR 
TOP-PERFORMING POST(S)]

[(TOTAL LIKES + TOTAL 
COMMENTS) / TOTAL 
FOLLOWERS] X 100%

[(TOTAL LIKES + TOTAL 
COMMENTS) / TOTAL 
FOLLOWERS] X 100%

[(TOTAL LIKES + TOTAL 
COMMENTS) / TOTAL 
FOLLOWERS] X 100%

[AGE, GENDER, LOCATION] [INDUSTRY, JOB TITLES, 
LOCATION] [INTERESTS, LOCATION]

Goals

Action Plan

[INCLUDE ANY SPECIFIC GOALS OR NOTES RELATED TO YOUR PERSONAL BRAND GROWTH 
ON EACH PLATFORM.]

[LIST ANY ACTIONS OR STRATEGIES YOU PLAN TO IMPLEMENT TO IMPROVE YOUR 
PERSONAL BRAND GROWTH ON THESE PLATFORMS.]

Figure 23: Personal Brand Growth Tracker


